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DUKE UNIVERSITY

TALENT IDENTIFICATION PROGRAM

ince 1980 the Duke University Talent Identification Program (Duke

TIP) has identified gifted children and provided resources to nurture
their development. Besides 4th/5th Grade and 7th Grade Talent Searches,
Scholar Weekends, and Summer Studies Programs, Duke TIP offers an
e-Studies program (featuring online distance-learning courses) and an In-
dependent Learning Program (offering two different educational formats:
Learn On Your Own courses and CD-ROM Enrichment courses).

Instructors in the e-Studies program use SoftChalk’s LessonBuilder to
present their content in interactive and visually engaging ways via the
Blackboard Learning Management System, and curriculum developers
creating Learn on Your Own materials use LessonBuilder to create interac-
tive and student-friendly independent study CD-ROM courses. The leaders
and developers of TIP are not technologists; they are teachers, which is
another reason why LessonBuilder was an ideal choice for them. The easy-
to-use interface and built-in style templates make it easy to create profes-
sional results quickly.

LessonBuilder helps to make both online and CD-ROM courses self-paced
by integrating practice, reinforcement, and problem solving features into
the curriculum. The direct feedback that is provided through LessonBuild-
er is extremely important to the learning process. In fact, Duke TIP found

that interactive learning enables more diverse learning styles, an important

factor when designing curriculum for non-traditional learning environ-
ments.

While initial efforts utilized LessonBuilder primarily in the
development of CD-ROM Enrichment courses, plans are
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LessonBuilder’s easy-to-use interface and built-

quickly moving forward to convert the Learn On Your Own in style templates make it easy for teachers to

workbooks into an interactive online/CD format, as well.

In addition to enhanced learning, switching from a printed
workbook to an electronic format greatly reduces printing

costs, and allows course developers to more quickly and

easily integrate up-to-date curriculum changes and enhancements.

Along with the instructor-paced e-Studies courses that they already offer,
Duke TIP does have plans in the works to offer self-paced online courses.
Because LessonBuilder so easily integrates with Duke’s Blackboard Learn-
ing Management System, it will be easy to customize course content and
make it available on a self-paced, just-in-time basis.

create professional lessons quickly!

SoftChalk LLC is a leading provider of
e-learning software for educational
institutions worldwide. Specializing

in the development of fools that are
intuitive and easy-to-use, SoftChalk
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sional-looking content for e-learning
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he partnership between Duke TIP and SoftChalk includes co-develop-

ment of a new feature, LessonManager, which will support and integrate
multiple lessons created with LessonBuilder. Previously SoftChalk worked
with Duke TIP on the Table of Content capabilities; when TIP made it clear
that this feature was critical, SoftChalk made it their priority to include it in
their next major software release.
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Lesson Two:
SENSORY DETAIL: in descriptive REVIEW QUIZ #1, Part A: Preparing, or
writing, a specific example that uses. : e Mastering Content &
one or mare of the five senses Remembering Definitions DAY “

sight, sound, taste, touch, and smell
— o paint a portrait of the subject.

& e
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B: Applying Definitions.
This Flash Card Activyy W

Examples:

My assignment as a travel writer was
to capture the sensory details of my.
rip to Budapest:allthe sights,
sounds, tastes, touches, and smells
that | could describe!

to Examples.

2. Readthis excerpt of sensory detail from Elizabeth Bishop's poem, “The Fish* and identry Learn
two senses that Bishop relles on to describe this fish: challenges you to say aloud or write cown 7 More
definitions when you see a term. You can make
Whike his gilis were breathing in this activity easier by first clicking on “Show Definition” so that you can oo a quick Your favarite author no
the terrible oxygen review of terms. Then you can disable that feature or the "Show Term" feature and G g [y
then test your memory of term definitions when you see only the term or only the verbs, adjectives,
— the trightening gils, definition. It you struggle with a few wards, you can create a "Custom Deck" where you adverbs, and sensory.
resh and crisp with bood, and those cards that you need to practice further. detail with grace and
balance. Find a passage
that can cut 50 bacll — in a much-loved book or
Click'Show' tn see the hidden portion
fthought of the coarse white fiesh P’ ey et el
witer uses the tools
packed in ke feathers...” N Youve just reviewed
SENSORY DETAIL

How This Term Relates to You: Author Elannery O'Connor warned writers about the pitfals of
general, vague description and encouraged them to use sensory detail insteadt She wrote: "The
beginning of human knowledge Is through the senses, and the fiction writer begins where human
perception begins. He appeals through the senses.this is what beginning. writers are very loath to
create. They are concemed primarlly with unfieshed ideas and emotions * A professional writer
wants to appeal to his or her readers through the senses so that the reader can experience just
what the writer imagines or experiences. O'Cannor gaes on to say: *Fiction Is about everything
human and we are made out of dust, and if you scom getting yourself dusty, then you shouldn'ttry
to write iction * Her comment goes for nonfiction, too!

in descriptive writing, a specific
example that Uses ane ar more of
the five senses — sight, sound,
taste, touch, and smell — to paint
a portralt of the subject

Optional Exercise:

If you're not 100% sure that you understand the power of connotation or if you feel a need to
review the different parts of speech, revisit the Dillard excerpt from the previous pages and dentity
all the adjectives. You may want to copy this passage in your writer's notebook and underiine
the adjectives, or you can also print out this page and highlight them_ Hint: sorme could actually Iook
like power verbs, but right now they are in a grammatical (or syntactical) position in the sentence
to mocity nouns rather than descrioe an action. For further practice, highiight the power verbs and
star the adverbs
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Now focus on the adjectives. Which of them has the most interesting connotations? Discuss with
your mentor the effectiveness of at least one of Dillard's adjective choices.

REVIEW QUIZ #1, Part B:
Applying Definitions to Examples /N
St The DraghDr c
.. M gNDrop Activity asks you to match term
;ﬁ;ﬁ;ﬁz:xg%%%‘;ﬁ;‘::emf:;’ names to sentences illustrating examples of the
" require his attention.” Read “Su terms in action

-- Flannery O'Connor
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LessonBuilder lets us present
our elementary and second-
ary curriculum for the gifted in
an engaging, kid-friendly way.
The textpoppers, sidebars,
hyperlinks, activities, and col-
orful template arrangements
expand our content in myriad
ways, allowing us to provide
rigorous material while making
it lively and age-appropriate.

Lyn Hawks
Coordinator of Independent Learning
Duke University Talent Identification Program
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POWER VERB

orging partnerships with leaders
in the e-learning field is one of
SoftChalk’s most important assets.
It has helped to keep them at the ootz

Correct on First Try: 1

ADJECTIVE

Percent: 16.66%

forefront of this emerging technology,
and has resulted in a product that

. Ready to learn some more terms and try some other exercises? Go to the
promises to evolve to fit the needs of rextpage.

toc | return to top | previous page | next page
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Sample e-lessons created using LessonBuilder, from
Duke TIP's The Writer's Journey, Volume 1 Learn

on Your Own curriculum. Content created by Lyn
Fairchild, with original illustrations by Robin Follet.

Contact our sales staff for
more information.

SoftChalk LLC
1184 Oakland Road
Richmond, VA 23231

877-727-5548 (toll-free U.S./Canada)

804-257-0914
757-257-0027 (fax)
info@softchalk.com
www.softchalk.com

© 2006 SoftChalk LLC. All rights reserved. SoftChalk is a frademark of SoftChalk LLC. Blackboard is a trademark of
Blackboard, Inc. Our Case Studies tell stories about our clients’ creative use of LessonBuilder; there is no explicit or
implicit endorsement of LessonBuilder by these clients. Data subject to change without nofice.



